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Getting visitors to your website 
What’s the point in spending thousands on a website if nobody can find it?  To get the most out of your 

investment, you need to ensure that your site is optimised so that search engines can read and understand 

your site.  It doesn’t matter how pretty your website is, if the search engines can’t understand your site, it’ll 

either rank it lowly, or even ignore it completely. 

You may have spent a small fortune on a full multimedia experience for your web visitors, but you still need to 

provide plenty of relevant content.  It’s this content that is the key to Search Engine Optimisation (SEO) 

success. 

What do you need to do? 
Firstly, you need to think of the phrases that you’d expect your customers to put in to a search engine to try 

and find your business. 

Let’s say they enter ‘almark windows’ into Google.  What’ll happen?  Well, the ‘almark windows’ search shows 

these entries appearing first: 

 

If this is your business, then you’re in luck, your customer has known exactly what phrase to enter and your 

website has appeared top of the list.  I’d guess that most potential customers may not know the name of the 

companies they’re looking for.   If you sell double glazing in Stockton, then they’re probably more likely to 

enter a phrase like ‘double glazing stockton’.  Where does your site appear when they enter this phrase? 

You’ll be pretty disappointed to discover that it doesn’t appear at all.  This is because the phrase ‘double 

glazing’ doesn’t appear on the website (www.almark-windows.co.uk) at all.  We need to fill the pages with lots 

of good quality content.  We need to describe your services that you provide to your customers. 

Once you’ve supplied the content and pictures, we can publish the content to the website.  That’ll give the 

search engines something to index. 

http://www.alsoconsulting.co.uk/
http://www.almark-windows.co.uk/


What else can be done? 
There are many methods of page optimisation that we can do.  If required, we can get to work on an SEO 

campaign.  This is where we make changes behind the scenes, where we tune the pages to make maximum 

use of your content, and help the search engines.  This will boost your rankings and hopefully bring you more 

customers. 

It’s a fairly slow process.  We can spend a few hours each week making small changes.  It’s a slow process 

because it can take the search engines 2 to 3 weeks to pick up any new changes to your site – especially if the 

content on your site hasn’t changed for a while, or your site isn’t well optimised. 

As well as tuning your site, another great way of improving your ranking is to get as many other sites to link to 

yours.  We can spend time registering your site with as many other service directories. If the search engines 

start seeing links to your site from other sites, it starts regarding your site as more important, and will push 

your site up the rankings. 

How do I know these campaigns will work? 
Unfortunately, there’s no magic formula, and no guarantees.  Just as you can be investing in SEO, so can your 

competitors.  However we can show you an example of a site where we’re currently running through an SEO 

campaign. 

The following pages will take you through an SEO campaign that we’re currently running. 

  



SEO Case Study – The Sugar Florist 
My wife Rachael makes wedding cakes in her spare time.  She’s had a website for a while, but it wasn’t  

optimised for search engines.  In fact, we didn’t consider search engines when we put the original site 

together.   We figured that we’d get more business from wedding fayres, and be able to hand out flyers with 

the web address on.  But wedding fayres are expensive events, and terribly time consuming.  We’ve since 

developed a new site with SEO as the main focus.   Take a look – http://www.sugarflorist.com/ . We’ve put on 

plenty of pictures, and tried to be as descriptive as we can. 

We decided that we wanted to get as high in Google as we could with the phrase ‘wedding cake’ – but with 

6,850,000 competing pages globally, and 388,000 pages in the UK, we realised it would be a pretty tall order.  

So we decided we’d try to aim for something a little more regional.  We decided to try and get two phrases 

into the first two pages of Google: 

¶ wedding cake wynyard 

¶ wedding cake billingham 

We exceeded our own expectations.  A month later, the first phrase was getting us number 1 (and number 2) 

ranking: 

 

We haven’t done quite so well with the 2
nd

 phrase, but we are sixth: 

 

We’re next going to target ‘wedding cake stockton’ – we haven’t targeted this yet, and don’t appear in the 

indexes under this phrase. 

We’re also able to see other phrases that people are searching for, phrases that bring people to our site.  The 

table below shows phrases that people have been entering in to Google and the ranking that we have for the 

particular phrase: 

http://www.sugarflorist.com/


Phrase Position 
wedding strawberries 1 

strawberry wedding cake 3 

Cricket cake 4 

“wedding cake prices” 14 

wedding cake prices 20 

Google Maps 

Google maps now contains a business directory.  We registered the Sugar Florist site within Google Maps.  

Look at what happens when we search for ‘wedding cakes’ in the UK: 

 

Our site appears sixth in the whole country!   If we zoom in to our region, the pin point on the map shows 

more information: 

 

Using Google Maps as a business directory may not seem like the obvious choice.  But, we’ve all heard about 

how the Apple iPhone has been selling out all around the world.  It’s regarded as one of the best mobile 

devices that money can buy.  It has a built in business directory – and it is Google Maps.   Other mobile devices 

are also starting to do the same thing.  As more people start to embrace these new technologies we’ll see a 



dramatic shift in where you need to advertise to your target audience.  Who’s going to go flicking through the 

Yellow Pages when they can simply click through a few links on their phone? 

Ever changing homepage 

Take a look at the homepage – http://www.sugarflorist.com/ . Every page on the site has the same navigation 

bar along the top of the site.  Most pages then have the sub navigation down the left side of the screen. 

The homepage contains three different sub navigations: 

¶ Wedding Cakes 

¶ Birthday Cakes 

¶ Other Cakes 

Depending on the day of week, and the time of day, the homepage will display a different list of sub 

navigation.  I can see that at 15:39 on Saturday, it’s showing a list of Birthday cakes.  But, at the same time on 

Sunday, it’ll be showing a different list.  All three lists get shown each day, but the order that they get 

displayed is different, and the times at which they change is also different. 

Then there’s the order in which the items appear in the list.  Whenever a cake is viewed, a counter is 

incremented.  So, we can determine the most popular page in category.   The list displayed on the homepage is 

the top five cakes in each category.  This list changes in real time, so while you’re browsing the site and 

viewing cakes, the top five lists are being recalculated. 

Why change the content?   Well, search engines love sites that have content that is forever changing.  If the 

content is changing, it means they have to come back and index the site more frequently.  If they’re doing this, 

they view your site as more important, and it boosts your ranking. 

We can devise different ways of having ever changing content.  In our case, we’re showing the most popular 

pages.  It could quite easily be the least popular, or the most recently published. 

Conclusion 

So, as you can see, we’ve created a site that Google seems to like.  We’ve... 

1. created a well structured site 

2. put an entry in Google 

3. put an entry in Yahoo! 

4. put an entry in Live 

5. filled with meaningful content (on going) 

6. created a site map (http://www.sugarflorist.com/sitemap.xml) and update with every new page 

published 

7. tuned our pages to suit the content (on going) 

8. created a homepage that is constantly changing 

9. put an entry in Google Maps 

10. started getting other sites to link to ours 

Would you like us to work on optimising your site for the search engines? 

http://www.sugarflorist.com/
http://www.sugarflorist.com/sitemap.xml

